
Hello,

I’m Laurie Cansfield, and I’m the Corporate Communications Manager at Potts Print (UK). 

Part of my role here is to build and maintain a web presence for the company, and that involves
marketing via social networks such as Twitter, Facebook and Linkedin. 

It’s working pretty well so far, so I thought I’d pass on some of my opinions and advice about 
social media marketing, just in case you’re interested in that kind of thing…

Tweet us @pottsprintuk

www.potts.co.uk  0845 375 1875

Potts Print (UK) Ltd, Atlas House, Nelson Park, Cramlington, Northumberland NE23 1WG UK
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“TWEET”

An update that you post on
Twitter. 

A tweet is limited to 140
characters and can include
a link to a website or 
another Twitter account.

THE BASICS

Social network = A group of people with similar interests and the 
need to communicate with each other about them.

Social media = The online tools that allow this to happen (e.g. Twitter,
Facebook, Linkedin, etc).

The network is the people; the media is the website or app.

In the context of the world wide web, your website can be like a needle
in a haystack. Social media can help your customers find that needle.

In the context of your website, a piece of information can be like a 
needle in a haystack. Social media can provide your customers with
quick, specific answers.

There are hundreds of social networks, and you need to choose the 
ones that work best for you.

Most people have heard of ‘The Big Three’, which are Twitter, Facebook
and Linkedin. And if you hadn’t before, you definitely have now, seeing
as I’ve mentioned them three times so far! Here’s what they’re about…

Twitter | www.twitter.com | Twitter is a real-time information network
that connects you to the latest information about what you find 
interesting.

Facebook | www.facebook.com | Facebook is a social utility that helps
people communicate more efficiently with their friends, family and
coworkers.

Linkedin | www.linkedin.com | LinkedIn connects you to your trusted
contacts and helps you exchange knowledge, ideas, and opportunities
with a broader network of professionals.

There are many others that are aimed at specific subjects or audiences. 

Myspace (www.myspace.com - a former Big Three member) is mostly
used by musicians and their fans; Pinterest (www.pinterest.com) is an
image/interests/inspiration sharing site; Vimeo (www.vimeo.com) is a
more professional version of YouTube; and Ravelry (www.ravelry.com),
believe it or not, is a community of knitters.
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Some of the most popular (and unpopular!) social networks around the
world are listed on this page:

http://en.wikipedia.org/wiki/List_of_social_networking_websites

WHICH OF THEM SHOULD I GO FOR?

I would recommend signing up for a company Twitter account (with the
name of your brand), a company Facebook page (also with the name of
your brand), plus individual Twitter and Linkedin accounts for anyone in
your organisation who wants to contribute to the networks.

And possibly Ravelry, if you’re a knitter.

DID YOU SAY ‘CONTRIBUTE’?

I did.

The reason I say ‘contribute to’ instead of ‘benefit from’ is because that’s
what social networks are all about, or at least they should be! This may
sound quite wooly in the context of marketing, but it’s all about giving.

GIVING WHAT?

Regular, interesting, quality content. 

(Not marketing messages or mini-adverts.)

WHY NOT?

Because nobody wants to see their Twitter stream filled up with ‘Buy
One Get One Free’ offers. We see plenty of them on the web already!

BUT YOU SAID ‘MARKETING’, DIDN’T YOU?

Don’t worry, it’s not hard to come up with a good tweet or post that
will help market your brand without coming across like an advert.

If your organisation is an art gallery, museum or free magazine you have
it easy, because you’re already in the business of giving away regular, 
interesting, quality content for free in real life. An announcement about
an upcoming show, an image of a current exhibit or a link to download 
a new article are all perfect things to post on your social media pages.
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“RETWEET”

The act of forwarding a
tweet posted by someone
else so that it appears on
your own page (or ‘stream’).



If you’re a retailer, supplier or other commercial organisation you have 
it slightly less easy, because you’re clearly after people’s money (that’s
okay- so are we)! But you also have the advantage of having a ‘fan base’ 
in one form or another. You can bypass the blanket marketing route
(that will cause most Twitter users to ‘unfollow’ you quicker than takes
to write 140 characters) and communicate at first with a group of 
existing customers or associates, developing a closer and more personal 
relationship with them than traditional marketing material could
achieve, allowing them to gradually become advocates of your brand.
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“TWEETER”

A person who tweets.

Once you sign up for a
Twitter account, you will
officially become a tweeter.
There’s no turning back...



WHAT ABOUT LINKEDIN?

Linkedin is the exception to the personal approach that Twitter and
Facebook users expect. It’s strictly business here. Although it is best to
exchange a few lighthearted, open, inspiring messages before getting
down to your offer or request, just like in real life.

There’s also an etiquette to follow on Linkedin that the other networks
don’t require you to do. You would usually only add a person (or 
‘connection’) to your network who you’ve met in personal or talked to
by phone or email. If you haven’t, simply include a message with your
connection request stating why you’d like to add them. Be honest. As
with all social networks, transparency is rewarded, whereas cunning is
met with disapproval!

Sounded a big dramatic that, didn’t it? True though.

WHAT’S IN IT FOR ME?

1. A wider recognition of your brand than a website alone can offer.

2. Increased traffic to your website, which will aid your Google ranking.

3. The option to offer customers a flexible way to communicate with
the people behind your brand, therefore strengthening the trust that 
is essential when eventually negotiating a sale.

4. You’ll look all modern and cool.

Only joking. But whilst that last one’s meant in a tongue-in-cheek way,
it is a valid point. More and more consumers expect a brand to have a
social media presence these days, and some perceive those without one
as being behind the times or even untrustworthy. If you’re all over the
Internet, it must be because you have nothing to hide!

WHERE DO I SIGN UP?

Twitter: www.twitter.com
Facebook: www.facebook.com
Linkedin: www.linkedin.com

You’ll need an email address, a digital photo of yourself or your logo, a
couple of lines of text about who you are and what you do, and that’s it.
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“TWEEPS”

A group of tweeters.

Some people use this to 
address their network 
(or ‘followers’). It’s a very 
irritating term that I try 
my best not to use!
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WHAT DO I DO NEXT?

‘Follow’ a few people on Twitter, ‘Friend’ a few people (or ‘Like’ a few
company pages) on Facebook, and ‘Connect’ with a few people on
Linkedin. Have a look at their pages, comment or reply to one of their
posts, tweet or post something yourself, and see how it goes!

In summary: Build an ongoing dialogue with your existing and potential
customers, make sure it’s interesting, and use the media socially.

THE NOT-SO BASICS

As well as social media, you could benefit from writing a blog.

WHAT IS A BLOG?

It’s an abbreviation of ‘Web Log’, and it’s basically an online journal.

SHOULD I GET ONE?

Probably.

WHY WOULD I NEED ONE?

It’s a chance to show existing and potential customers ‘behind the
scenes’ of your brand.

Or you could use it to write informative articles about your industry
field of expertise, conveying an authority on the subject to the people
who read it, which they would associate with your brand and therefore 
perceive it’s value more highly.

Or you could use it to release news about new products, events or 
developments within your organisation. You still have to be careful not
to be too salesy (that’s what your sales team is for, not your blogger)
but you can go into more detail about what you offer your customers,
as long as it’s in an entertaining or enlightening way. 

HOW DO I GET ONE?

There are plenty of free blogs, which are basically websites that you can
update like a journal, and it’s fine to simply choose the one you like the
look or feel or usability of the best.
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“TWEETEE”

There’s no such thing.

To receive a tweet from a
tweeter you need to have 
a twitter account, which
makes you a tweeter too.

(Okay, that was a daft one.)



WordPress | www.wordpress.com | WordPress.com lets you easily create
your own blog, and write about the things that interest you.

Blogger | www.blogger.com | Blogger is a free blog publishing tool 
from Google, for easily sharing your thoughts with the world. Blogger
makes it simple to post text, photos and video onto your blog.

Tumblr | www.tumblr.com | Tumblr lets you effortlessly share anything.
Post text, photos, quotes, links, music, and videos, from your browser,
phone, desktop, email, or wherever you happen to be.

Posterous | www.posterous.com | Posterous is a simple blogging 
platform that boasts integrated and automatic posting to other social
media tools such as Flickr, Twitter, and Facebook, a built-in Google 
Analytics package, and custom themes.

Potts Print (UK) uses Wordpress, for these reasons:

1. You can update it by email. 

Simply send an email to yoursecretaddress@wordpress.com and it will 
automatically create your blog post in this format:

Email subject = Post title
Email message = Post text
Email attachments = Post images (or videos or downloadable docs)

2. You can automatically export your blog posts to most, if not all, of
your other social media. That means if you post content to Wordpress,
there’s no need to post it to Twitter or Facebook too, it will be done 
automatically after you set up your ‘sharing’ options.

3. It looks nicer that the rest.

If you work with a web developer they’ll have their own preference 
of course, so for that reason I won’t argue the case for Wordpress any
longer! It is good though.

In summary: People read blogs for entertainment, so if you can provide
this they will be more likely to subscribe for updates and become an
advocate for your brand.

So, we’ve had the basics and the not-so-basics. Next we have…
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“TWOOSH”

A tweet of exactly 140
characters.

If you can post a twoosh
that includes an @ reply,
hashtag and link I’ll be well
impressed! More about
these coming up...
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THE COMPLICATEDS

Actually it’s not that complicated, thanks to this handy diagram…

The diagram shows what is referred to as a ‘web presence’. It consists of
your website, your blog and your social media, all linked together to give
your brand a much larger presence (and therefore importance) on the
Internet than a website alone can achieve. You can also incorporate 
the directory websites you’re listed on, news websites you send press
releases to, similar websites you swap links with and any other websites
you’re featured on.

This model is an effective way to bring more traffic to your website and
to be more flexible in your communication with customers, by letting
them to choose how they prefer to contact you. It also allows you to 
efficiently distribute content around your web presence.

HOW DO I LINK IT ALL UP THEN?

1. Put icons and links on your website to your social media and blog.

2. Put icons and links on your social media and blog to your website and
to each other.

3. Include a social media or blog ‘widget’ on your website. It’s a small
box that shows your latest posts, which updates automatically and lets
your visitors see fresh content on your website every time they see it.
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@REPLY

A way to send a message to
another tweeter or respond
to one of their tweets.

1. To address a tweet to 
another tweeter:

*Create a new tweet
*Type ‘@’ directly followed
by the person’s Twitter
name (no space inbetween)
*Type and send your tweet

2. To @reply to a tweet
you’ve seen or received:

*Click ‘reply’ underneath
the tweet
*Type and send your tweet
(it will be automatically 
addressed to the tweeter)
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4. Edit the ‘sharing’ or ‘autopost’ options on your blog, connecting 
your social media accounts so that any content you post is shared 
or autoposted on them.

5. Encourage your audience to further share your tweets and posts 
to their own networks. How? By communicating honestly and posting
regular, interesting, quality content.

In summary: The more of the Internet you take up; the more chance
people have of finding you.

THE END?

Not quite! I recommend having a look at the following websites...

SOCIAL MEDIA TIPS

Social Media Examiner
www.socialmediaexaminer.com
A free online magazine designed to help businesses discover how to 
best use social media tools like Facebook, Twitter and LinkedIn to find
leads, increase sales and generate more brand awareness.

Mashable
www.mashable.com
Mashable is the top source for news in social and digital media, 
technology and web culture. With more than 40 million monthly page
views, Mashable is the most prolific news site reporting breaking web
news, providing analysis of trends, reviewing new websites and services,
and offering social media resources and guides.

SOCIAL MEDIA MONITORING

Hootsuite
http://hootsuite.com
Save your time and your sanity. Monitor and post to multiple social 
networks, including Facebook and Twitter, using the HootSuite dashboard.

Tweetdeck
www.tweetdeck.com
TweetDeck is your personal browser for staying in touch with what’s
happening now, connecting you with your contacts across Twitter, Face-
book, MySpace, LinkedIn and more.
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DM

A ‘Direct Message’ sent to a
tweeter, which appears in
their inbox rather than their
stream, just like an email.

1. To send a new DM:

*Go to the person’s Twitter
page
*Click the envelope icon
*Type and send your DM

2. To read or reply to a DM:

*Click ‘messages’
*Click on the appropriate
message or tweeter
*Type and send your DM

(You have to be following
someone to DM them.)
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SOCIAL MEDIA EVALUATION

Klout
www.klout.com
The Klout Score is the measurement of your overall online influence. 
The scores range from 1 to 100 with higher scores representing a wider
and stronger sphere of influence. Klout uses over 35 variables on 
Facebook and Twitter to measure True Reach, Amplification Probability,
and Network Score.

Also, Facebook has its own built-in evaluation tool called Insights.

BLOG & WEBSITE EVALUATION

Google Analytics
www.google.com/analytics
Google Analytics is the enterprise-class web analytics solution that gives
you rich insights into your website traffic and marketing effectiveness.
Powerful, flexible and easy-to-use features now let you see and analyze
your traffic data in an entirely new way.

(Your web developer will need to add a code to your blog or website.)

THE END

Please get in touch with me if you’d like to talk more about using social
media in your marketing strategy.

The Potts Print (UK) website, blog and social networks are listed below,
as well as a good old-fashioned phone number.

Have fun!

Laurie Cansfield
Corporate Communications Manager
Potts Print (UK)
Atlas House
Nelson Park
Cramlington
Northumberland
NE23 1WG
Tel: 0845 375 1875
lauriec@potts.co.uk
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HASHTAG (#)

A way of starting or getting
involved in a public Twitter
conversation, by the use of
a word or phrase directly
preceeded by the # symbol.

1. To start a conversation
about knitting, end your
tweet with #knitting

2. To join in a conversation
you’ve seen about knitting
(which already has the
hashtag #knitting), just do
the same!

There are plenty of ways to
use hashtags, which you’ll
find out more about as
you’re using Twitter. Try
searching for something of
interest to you and put a #
before the word or phrase.



CONNECT WITH POTTS PRINT (UK)

Website: www.potts.co.uk

Blog: http://pottsprintuk.wordpress.com

Twitter: www.twitter.com/pottsprintuk
www.twitter.com/pottsgreenprint

Facebook: www.facebook.com/pottsprintuk

Linkedin: www.linkedin.com/company/potts-print-uk-

Pinterest: www.pinterest.com/pottsprintuk

Issuu: http://issuu.com/pottsprintuk

Vimeo: www.vimeo.com/pottsprintuk

Laurie’s Final Thought…

Promote your social media pages via your company email signature,
business cards and other printed material, as well as talking to people 
in real life. You can’t beat a word of mouth recommendation, I reckon.
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FOLLOW FRIDAY (#FF)

A way of promoting the
tweeters you follow in a 
fun and mutually beneficial
way, on Fridays.

1. Start your tweet with the
hashtag #FF (some people
use the full #FollowFriday
or #FridayFollow hashtag).

2. Next, add an @reply with
the name of any tweeter
you’d like to promote 
(e.g. @pottsprintuk).

3. Then, as is customary,
give a reason why you 
think your followers should 
also follow that tweeter.

The finished tweet will look
something like this:

#FF @pottsprintuk today
because they're the best
#carbonbalanced printing
company I know. Have a
look at their website:
http://www.potts.co.uk

(And that happens to be 
a twoosh with an @reply, 
a hashtag and a link in it!)

Give it a try this Friday, and
I promise to #FF you back.


